FEDERAL COMMUNICATIONS LAW JOURNAL

ADVERTISING RATES

Per Issue Per Volume*
Full Page $700 $2000
Specifics:

1) The FCL] accepts ads from law-related business only;
2) Spaces are available on a first come, first served basis;

3) Ad size: 4 34" X 8”;

4) Ads must be in black and white, camera-ready format.
Portable Document Files (.pdf) are preferable, but
other electronic formats are acceptable as long as they

follow these guidelines

a. Black and white line art/text must be at least

600 dpi

b. Grayscale photos must be at least 266 dpi
c. Both types need to be saved at the finished size

with the required resolution

5) Hard copies are acceptable as long as they are
produced at 1200 dpi on Hammermill 28/70 Photo
White, or comparable paper (glossy or matte). Ads
submitted in this format will be charged a camera fee

of $20.

* The Federal Communications Law Journal is published three
times a year with spine dates of December, March, and June.
All per volume ads will include a link on the FCL] Web site.

Deadlines:
Space reservation
Issue 1 Sept. 7, 2009
Issue 2 Feb. 2, 2010
Issue 3 March 15, 2010
Contact:

Executive Editor

Federal Communications Law Journal
Indiana University Maurer School of Law
211 South Indiana Avenue

Bloomington, IN 47405-1001

Phone (812) 855-5952

Fax (812) 855-0555

E-mail: fclj@indiana.edu

Artwork & Copy
Oct. 5,2009
Feb.28, 2010
April 1, 2010




